
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
Harrisburg, OR (OR0193) 
Junction City, OR (OR0068) 
Lane County, OR (OR0171)(0R0357) 
Springfield, OR (OR0135) 

To: Office ofthe Secretary 
Attn: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 
) 
) 
) : 

PETITION FOR SPECIAL RELIEF 

CSRNo. - - --

Com cast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 of the Commission's rules, 1 requests that the 

Commission find that Comcast faces "effective competition" in above-referenced Oregon areas 

(the "Franchise Areas"). 

The Communications Act of 1934, as amended (the "Act"), and the Commission' s rules 

provide that cable television rates may be regulated only in the absence of effective competition.2 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis.3 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.4 

1 47 C.F.R. §§ 76.7 and 76.907. 
2 47 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 
3 47 C.F.R. § 76.907. 
4 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631,5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(l)(l)(B) of the Act and 

Section 76.905(b)(2) of the Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 5 

As demonstrated below, the Competing Provider Test is satisfied in each of the four 

Franchise Areas- Harrisburg, Junction City, Lane County, and Springfield- because two 

unaffiliated MVPDs serve over 50 percent of the Franchise Area' s households with comparable 

programming and the reported penetration rate for DBS providers exceeds the 15 percent 

threshold in the Franchise Areas. 

I. THE COMPETING PROVIDER TEST IS SATISFIED IN THE 
FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in the Harrisburg, Junction City, Lane County, and 

Springfield Franchise Areas. 

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Com cast to Over 50 Percent of the Households in the Franchise Areas. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... "6 This 

5 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 
6 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 ofthe Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
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requirement is easily satisfied, because the two major direct broadcast satellite providers 

(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available. 7 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 8 Comcast's Franchise 

Areas are well within the satellite footprint ofDirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Areas. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available.9 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity of DBS services to show that consumers are 

7 Rate Order~ 29. 
8 See MediaOne of Georgia, Inc; Petition for Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661). 
9 See Rate Order~ 32 (citations omitted). See also Charter Communications, LLC d/b/a Charter 
Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, et al, 19 FCC Red. 7003, ~ 4 (2004). 
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reasonably aware of the availability of DBS service." 10 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. 11 With approximately 

33.8 million subscribers nationwide, 12 comprising over 33 percent of all MVPD subscribers, 13 

ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Area, it is 

clear that consumers in the Franchise Area are "reasonably" aware of the availability ofDBS 

competitors. 14 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

1° Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ,-r 5 (2008), citing Mediacom Illinois LLC et 
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) ("Comcast- Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition/or Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ,-r 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accumulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence of DBS's nationwide growth and local subscriptions, without 
reference to adve1iising or other promotion.") ("Bright House NeMorks -Florida"). 
11 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
of Video Programming, MB Docket No. 06-189, FCC 07-206, ,-r 76 (rei. Jan. 16, 2009). 
12 See Press Release, DirecTV Inc., DirecTV Announces Fourth Quarter and Full Year 2011 
Results (Feb. 16, 2012) (reporting that, as ofDecember 31,2011, DirecTV (US) had 19.9 million 
subscribers), available at http://investor.di.rectv .com/releasedetail.cfrn?ReleaseTD=649162; See 
Press Release, Dish Network, Dish Network Reports Fourth Quarter and Year End 2011 
Financial Results (Feb. 23, 2012) (reporting that, as ofDecember 31,2011, Dish Network had 
approximately 13.97 million subscribers),, available at http:/lpress.dishnetwork.com/press­
releases/dish-network-reports-fourth-quarter-and-year-end-2-nasdaq-dish-0855001. 
13 Georg Szalai, Pay TV Operators Added 300,000 Subscribers in Fourth Quarter, The 
Hollywood Reporter, March 19,2012 (citing SNL Kagan report of 100.31 million video 
subscribers by the end of2011), available at http://www.hollywoodreporter.com/news/pay-tv­
operators-added -subscribers-fourth-quarter-snl-kagan-showtime-starz-hbo-3 01624. 

14 See, e.g., Comcast- Various Michigan Communities~ 5; Bright House Networks- Florida ,-r 
6. 
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available" in the Franchise Areas, and are offered to over 50 percent of the households in the 

Franchise Areas. 

The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 15 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel ofnonbroadcast service programming."16 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 17 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 18 And, as shown in the attached 

channel line-up, Comcast's programming service offerings in the Franchise Areas are 

substantially similar to the DBS Providers' programming services. 19 

Test. 

Based on the above facts, Com cast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Areas. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

15 See 47 U.S.C. § 543(1)(l)(B)(i); 47 C.P.R.§ 76.905(b)(2)(i). 
16 47 C.F.R. § 76.905(g). 
17 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 
18 See Channel Line-ups ofDirecTV and Dish Network, attached hereto as Exhibit 1. 
19 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
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DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

associated with the Franchise Areas in order to determine the number of DBS subscribers within 

the Franchise Areas?0 The Commission has previously accepted ZIP+4 codes as "reasonable 

and sufficiently reliable for purposes of determining the presence of effective competition,"21 

and stated its preference for this approach. 22 

To determine the relevant ZIP+4 codes for the Franchi'se Areas, Comcast contacted 

Media Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a 

process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a 

particular community. This process utilizes enhanced mapping software that correlates ZIP+4 

codes with the U.S. Census Department's "block group" level households. The "block group" 

measurement is the most precise Census tool available to measure households within a very 

small geographical area. With this software, MBC was able to identify the ZIP+4 codes that lie 

within the Franchise Areas.23 

Comcast next provided all of the ZIP+4 codes for the Franchise Areas to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

20 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
21 See Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, ~ 8 (2003), quoting Falcon Cable Systems IL a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 
22 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008). The Commission stopped short of 
requiring ZIP+4 evidence in effective competition cases. See Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," DA 09-1361,24 FCC Red. 8198 (2009). 
23 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 3. 
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association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attacheq Effective Competition Tracking Reports ("ECTR") from SBCA 

reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Areas?4 

Finally, Comcast compared the DBS subscribership figures reported by SBCA with its 

own subscribership, and was able to confirm that its own subscribership exceeded DBS 

subscribership in three of the four communities that qualify for effective competition under the 

Competing Provider Test- Harrisburg, Junction City, and Springfield. Comcast is the largest 

MVPD in these Franchise Areas. 

In the Lane County Franchise Area, Comcast serves in excess of 15 percent of the 

households, while DBS Providers serve in excess of 50 percent. The Commission has 

recognized that where "the subscribership penetration for both [the cable operator] and the 

aggregate [competing provider] information each exceed 15 percent in the franchise area, the 

second prong of the competing provider test is satisfied. "25 Thus, it is immaterial in this 

Franchise Area which MVPD is the largest, because both competing providers (as shown below) 

and cable readily pass the 15 percent threshold. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Areas, Comcast compared the competing providers' subscribership to 

24 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Area, as well 
as all ZIP+4 data relied on in the Petition). 
25 See Charter Communications- Seven Local Franchise Areas In Missouri, 21 FCC Red. 1208, 
~ 5 (2006). 
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the most recent U.S. Census occupied household unit figures for the communities?6 This 

comparison yields the penetration rate for DBS Providers in the Franchise Areas. 

As detailed in Exhibit 6, the subscriber rate for the DBS Providers in the Franchise Areas 

exceeds the 15 percent threshold required under Section 623(l)(l)(B) of the Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Provider Test in the Harrisburg, 

Junction City, Lane County, and Springfield Franchise Areas, it faces effective competition in 

these Franchise Areas. 

CONCLUSION 

Comcast's cable system is subject to effective competition in each of the Franchise Areas 

under the Competing Provider Test. Based on the evidence presented herein, Comcast 

respectfully requests that the Media Bureau issue an order acknowledging the presence 

of effective competition in each of the four Oregon Franchise Areas as of the filing date of this 

Petition. 

September 26, 2012 

Respectfully submitted, 

Comcast Cable Communications, LLC 
o behalf of its subsidiaries and affiliates 

Davis Wright Tremaine, LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorney 

26 2010 Census Data household data figures are available at http://factfinder.census.gov, the 
relevant pages of which are attached hereto as Exhibit 5. 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signa:tory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper pl.lrpose. 

By: 

September 26, 2012 
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Respectfull y submitted 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

I . I am the Senior Director of Regulatory Accounting for Com cast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Comcast is 
the largest multichannel video program provider in the Hatrisburg, Junction City, 
and Springfield Franchise Areas. In the Lane County Franchise Area, the 
aggregate penetration rate for the competing providers, as well as the penetration 
rate for Comcast, exceeds 15 percent. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

?.._\ob"• '~ (~.~ 
Warren Fitting 
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!!:ill! 694 (YES} 631 
FSSouth 8Qi646 Prime Ticket 

FS South Plus t!Q! 647 ROOT SPORTS Northwest lt§ 537 
ROOT S?OKTS Pit'-..sburg.t,_ iBQl 659 

- - . - - - -

- - - -

-S0!41Ct~:· ~Rock 831 SONICTAP: Italian Bistro 881 SONICTAP: Regiooal ail 
SONICTAP: Dance 859 Blend Mexican 

-SONfCTAP: Familiar 880 
SONICTAP: Italian 882 SONICTAP: Retro Disco 845 

Favorites 
Contemporary SONICTAP: Rock en 878 

SOMICTAP: Fiesta 870 SONICTAP: Jazz 852 Espanol 

-Tropical SONICTAP: latin Hru 871 SONICTAP: Saisa S74 

SONICIAP: 839 SONICTAP: Lat'u. Jazz: 879 SONICTAP: Sf'~~nes ru 
flashback!New Wave SONJCTAP: Ught 866 SON!CTAP: Silky Soul 843 
SONICL\P: Folk Roc'.< 813 Gass=.cal SON!CTAP: Silver"Scr-:..;m 822 
SONICTAP: Fu!t·Metal 830 SONICTAP: love Songs 819 SONICTAP: S1nger- 8~ Jacket SONICrAP: Matt Shop 802 Songwrite£5 
SONfCTAP: Gospet Glory 827 at dies SONtCTAP: Smooth Jazz 851 
SONPAP: Gr«!at 855 SONICTAP: M.aliachi 876 SONICTA?: S..-ft Hits 849 Standards SONICTAP: Metro Blend 853 
SONICTAP: Groove 824 SONICTAP: Spike 841 
l.otmge SON!CTAP: Modem 814 SCNICTAP: SubTerranear1 858 
SON!CTAP; Hafr Gur...ar 829 

Country 
SONICTAP: Symphonic 864 SONICTAP: Modem 860 

soNlcTAP: Hallet<.jah 828 Workout SON!CTAP: The Boombox: 846 
SONicr;~P: Hit Coontry 809 SONICTAP: Musica De Las m SOt•IICTAP: The 868 
SONICTAP: HolidayS ei: 815 Americas P',aygr01.md 
Happenings SONICTAP: New Age 856 SONICTAP: The Spirit 826 
SONtCTAP: Hooky Tonk 811 SONICTAP: Old Schocl 844 SONICTAP: Today's Hits 816 
Tavern Funk 

sot-.'1CTAP: Traditional 808 SONICrA.D-: Hot Jamz 8"'L.5 SON!CTA.": PUMP! 861 Country 
SONICTAP: Hlr~ Hits 818 SONICTAP: Piano 865 SONICTAP: Trar,quility 884 
SON!CTAP: Hurbano 875 SON!CT~P: Rat Pack 807 SONICTAP: Y2k Hits 817 
SONIOM': Hype 847 SONICTAP: Reality Bit5 838 SONlCTAP: Zen 857 
sat.'ICTAP: Ink' d 835 SONICTAP: Red. Roc..: 810 
501-11CTAP: Irish 883 and Blues 

SON!CTAP: Reggae 863 

WlTF (PBS} 

*Tne foUOtHing c..'lanne'..s requfre a specfa! dlsh or equlptr~nt: MHz,. G2~- NET, Hope Ch3.nnet7 JLTV1 Once, Hl11f. V-t.;.e, ~'llace;= G-oiden Eagle Sroadcastin& 
and Fr-ee Speedl TV. Please call1-800-531-5000 for mere information. 

htto:/1-vvww.directv.comiDTV APP/comnare/urintablePacka2:eChannels.iso?nackageld=960... 1117/2011 



AU A&£ 

AIICFII Aile:-AUVE Americalive 
ANGEL Mri>J 0.... . 
ANGL2. Angel Two 
AXS AXSTV 
BTV 8usinli$S Television 
BUYI· Buy! 

::=w ==~-CCTVE CGTV·E 
CCNEWS ccrv--. 
CHRCH Church Channel 
CMT CMT 
CNBC CNBC 
CNN CNN 
CIIIDY <:orncv ~ 
CSPN2 G-SPAN2 
0YSTR Do~~yalll' 
DISC ~ CbMnol 

~~ =~~ .... 
:c ~=-~~ 
ESPH f.SPN 

ESPH2 -
rs~ g::r 
FOOD FoOd-.f.. 

FXHW5 --a-1 FX FX "" 
GEMS Gcq.s u,..olry lV 
HGTV HOTV 
HIST Hlo...., 
HNN HLN 
HRIV .-.mgTV 
HSN HSN 
HSN~ 11SN2 
IClV In Co<onl<y To ........ 
INSP ~-ION ION(Ej 
IONW ION(W) 

IJ,;'e ;r"'""""" 
MALL M•l 
MTV MTV 
'lTV~ MIV2 
NICK_ JirkldNidt•l ... (l) ..-
NICK'W Hkk/Hidc •' Hll• (W) 
PAAYR f'lo)o• 
ovc ovc 
REEi.Z ~ ...... 
SALE Sll4. 
SHOP lffilp 
SHNBC ShopNBC 
SBN Si>ol.lit~N-
SPIKE ~·TV 
SYFV ..,.,. 
1'8$ TIIS UJ" 
nc: -.u: 
1lfT TNT -
"TRV T-a.nnol 
TVGMI TV G- Niiwo.t< 
~N TVG.Wde~l~~rt 
TV\.ND TV l<ot>d 
USA USA -
VHI VH S 

TWC -a....-YJ:! •tM@tj3.&!.!.i§# 

AU other receiver8 

C1i1 
Clil 
Clil 
t:l11 

C1i1 
C1i1 
f1lj] 

U/iJ 
C1i1 
C1i1 

t:l11 

C1i1 

C1i1 

C1i1 
U/iJ 
C1i1 

1111 , ... 
219 

: 282 
266 
131 

9802 
' 221 
178 
177 
884 
265 
256 

••• 208 
200 
107 
211 
203 
182 
172 
173 
IQ? 
114 
140 
144 
142 
141 
110 

2011 
130 
229 
112 
\20 
202 •o• 
84 

220 
230 
'lSO 
216 
217 
2!17 
108 
~ 
1110 
181 
170 
171 
!168 
U17 
21l8 
225 
22• 
226 
'1!57 
168 
122 
138 
1&3 
138 
180 
•o5 

"' toe 
105 
1e2 

2t4 

gg 
6002·6099 

98 
950-001 

THERE'S SOMETHING FOR EVERYONE 

America's Top 200 

APL 
BBCII 
BET 
··arGio 
BRAVO 
Ci!SSN 
CUR NT 
OISXD 
FOXB 
G4 
GLVSN 
.GOLF 
GSN 
HLMRII: 
HUB 
10 
LIIIN 
MtBN 
MSNBC 
111'Geo 
NBATV 
NFL 
NHLN 
NKJR 
NUVO 
.OVA TN 
OWN 
OXYGN 
RFOTV 
'SCI 
SOAP 
SPEED 
STYlE 
ll'ICK 
FTRAE 
FTRAW 
TliUTV 
TCM 
UNVSN 
UNVSW 
UDEP 

1 ndud~;:: c.U ;;f An1cnca's Too 120 
ar.d &1e c!~ar.r~ls rste-:J belu.·t 

AnlmaiPioMt C1i1 
aee'Atnohoo C1i1 
BEl' Cl!1 
Big-Ten-· Cl11 ...... l1li1 
cas Si>ool8 ,..,_ Cl11 
Current TV 
illiioio;rXD-
Foe Businesa Network Cl!1 
G4 l1li1 
Gala visiOn l1li1 
G .. Channel t:1!1 
GSN Clil -- l11i1 
Hub l1li1 .... IIQU ,moe_,. C1i1 
Ufetirne MOYh Nflwork t:1!1 
MLSNotwoit< t:1!1 
...... be l11i1 -Goognpllic- t:1!1 
NBA TV t:1!1 
NFL- t:1!1 
NHLNetwolil; Ciil 
N;clcJ< 
OLlYOTV 

OvaDon 
9VJN: _Oprah Winfrey Network Cl!1 
Dxyg8ri 
RAFIV l1li1 - l1li1 
SOAPnel 
SPEED Cl11 
Sty!• Clil 
ToenNK:ll 
TeleFutura (E)' 
1810Mi!ur.>~' l11i1 
trulY Cl11 

liDT>"'~"'- l1li1 
Univision (E) t:l11 
UnMsio<>~ 
Univision Oeportes Network 

Gon~ral Ch;~nnola' 

BABY! ~··flV BLOCK Bloddl- Studio C"""""' 
BYlfTV BYUlV 
CTN Christian Televi~ion Network 
Aius Clasaic Arts Showcase 
CSPAN G-SPAN 
DN101 DISH 101 
EARTH DISH Earth 
HOME OiehHOMECn~R"....w.on~J 
ENLC Enlace 
EWlN Etemar Wold r ... v!olcrn ..,. 
PREVW -· Prevl- Gul<l• 

184 
' 135 
124 
439 
129 
!56 
215 
'n• 
206 
191 
273 
401 
116 
1. 
179 

1112 
1011 
152 
209 
1M 
156 
154 
157 
1Se 
167 
2111 
169 
127 
231 
1113 
253 
i5o 
115 
tBt 
271 

= 
204 
132 
270 
826 
669 

Q400 
102 

9403 
267 

9406 
210 
101 
267 
ioo 

9411 
261 
103 

Local Networks 2·70 

~oglcma1 Sports NctvJorks• 

Hop,.,- .i 
All other receivers 

FOX 

412 

409-437 

CllJ-Chnlfl n bludcutiA SO ud HO triea; nrtld 11 C/i1!J:1J7. 
TeriPIIrchrtneb brJIDcutirl HO, YtUrteed anKOTV, a DISH KOrrc:riftr;¥111 
DISHitDadrHIIjiiCkagl. 

BOLD -llll.-.lsil bftlznumttfN rnm~dlaMels.. 
S4P- SpanGlJ 1161 fNd mibble . .IWuli'POflibko en e$111liel 

.S.nh~mseltctHOdtatlnell 

America's Top 250 

810 
anv 
BOOM 
CHII.R 

g~ 
AAIERl 
DIY 
~NCOR 
ENCRW 
EACTN 
EI>RAM 
ENFAM 
ELOVE 
EliUSP 
EWS1l< 
EPXOR 
FO>tMO 
f$C 
F.IJEL 
G'<!C 
GAC 
N2 
HMC 
MIL 
j,(f'Ult 
MUN2 
NATQW 
N8CSP 
NICKT 
OTDCH 
liURAL 
SPIIIAH 

i'ENlS 
TMG-W 
VERlA 
VIHCL 

,, c.L.dr.s c!' 1 or . .1\'i·~.:.a s Tq.' 2CO 
.:r,d lrE rh::m,..e's sted bel..:.N - lilD 
BloomboiijT- l1li1 
=ll•ng~ 

~a..m.4 . C1i1 
Dlflll"'!fon Anltriu Cl!1 DIY . C1i1 
l!nc:-~ 
enco..~-

l1lJBIII 

Ei\c:or. Aet!CH:I 
·r.-.. o.-

-~=r::~ 
Encore SU~•e 
~w,.,ilflm 
EPIX ORIYE•IN ,..... 
l'aclolorio>CNMol 
fo-. Soc.e.r ChMn1l I1El 
RJELlV 

~ ........c..n Coun'" (SAC} 
N2 I111J --c- CEJ 
Mlllla>y Chonnel 
M<Mo-
""'"2 
lllotO.OWIUI Cl!1 

=-=-:.':tk /1Jl] 

OuJdooc Cbann.l 
RIJnii"IV 
Spotbman ChUIMI I111J 

1'..W.Ciwlnol l1li1 
Thot.~ovWeo-.r~..., 
Votlo t:1!1 
VHI Cl .. o:C 

,. 
-203 

175 
199 
198 
i13 
194 
'i11 
34o 
341 
343 
345 
347 

""" 344 

3• 2 
292 
1!33 
400 
aaa 
188 
165 
121 
117 
t 9 5 
:m 
!138 
1110 
150 
1YB ••s 
l32 
395 
·•oo 
~2· 
2 18 
163 

i·lf1'*Xfflfl3tHJ51MA 
~ ... 98 
AIO!bou·~ 8n-948 

FSlV 
KBS 
KT\1 
UNK 
NASA 
ONPPY 
E'NTGN 
TBN 
IMPCT 
aABN 
VME 

MOVIE 
MOVIE 
SPORf 

Froo~lV 9415 
KBS World' 9394 
I<Kia & foona Tolevi8XIn (l<TVJ 284 
I..Jnk TV 9410 
NASA 212 
Par...fler-Yiew Guide soil 
Pentagon 9405 
TBN 260 
The Impact Nelwolk 9397 
Thr&e Angels Broadcasting Nstwork gaga 
V~Mt · . 

DISH Cinema 
DISH Cinema 
Spona 8. &anta 

Q414 

I 
500-558 
454-472 

T. llllrmilf~bued•n~~'"rr.eDftheflllwll~:OH9faphical~ 
ti'ne mne. pn~JRmaW!g pdlgt, dllh alltslna.. 
".6railblewith llliti-Sptrt Pae:.k~a millin•lrt Amlritl's Tap lZO ~~ patbg! 

-

,'_ :_.. Smart Pack· · · ' 
~ .. 0 -. • • ~ • 

• • 0- ~ • • ' 

AUVE 
ANGEL 
ANGU! 
API. 
810 
BITV 
BOOM 

·BIJY( 
CBSSN 
CCTVE 
CCNEW 
COOl< 
CSPN2 
INSm 
DIY 
DOC 
FOOD -GEMS 
GAC 
HLIIIRK 
HMc: 
HLN 
HSN 
HSN2 
HUB 
ICTV 
lTV 
MAll. 
NICK 
NIQ{W 
lil¢iiT " 
OlllCH 
(!1\iC 
RFOTV 

·' SAl£ 
SCI 
SHOP 
SHNBC 
TVUiD 
TWC 

Am•ricalh'e 
Ango!Oi. 
M;ot Two 
Anlriliiil-t 
Blo 
B~lalriloloo 

~- .... 
~r·N·-" 
CCfV-N_,. 
~CI>oMol 
G-SPW2 
~ 
DIY 
~Cko-1 ---FOX--Gems and Jewelry 
Er""" Am-icon C0un1ry (GAC} 
.._llmllrtl CIMnnel 
~-a-.... 
HLN 
HSN 
HSN2 
Hob 
In Couruty Tilf~tf;IOn 
-.by T,.,._ 
blf)l 
,..,_ .. _0!) 
NJck/Nlck at Nlte (W) ................... 
0..-cr..nnot 
ovc 
RFD-TV 
Sale 
klenC<i 
ehop 
ShopNBC 
TV~ 
Weather Channel 

,­
' . 
" 

219 
282 
266 
1M 
1111 
203 
175 
221 
156 
1184 
265 
113 
211 
263 
111 
191 
110 
208 
229 
165 
185 
187 
202 
84 

226 
179 
230 
227 
220 
11'0 
171 
1YB 
396 
!37 
231 
225 
193 
224 
228 
1011 
214 

d1sh. 
for the most up-to-date Ch1nnel Uneup Card, 

please 'lisft: mydish com/channelcard. 



Premium Movie Packages 

HBGJ 
HBO-E HBO (E)..,. lllil 
HB02E HB02(E)...., lllil 
HBOSG HBO Sig~ature sAP lllil 
HBQ-W HBO IJN)..., lllil 
HB02W HB02(W)sAP 
HBOFM HBOFamilySAP lllil 
HBOGY HBO Comedy SAP lllil 
HBOZ HBOZone CliJ!l:li1 
HBOLT HBO Latino lllil 

JJ/J]iC!!1 
MAX-E Cinemax (E) uP ll1l1 
MAX-W Cinemax rN) SAP lllil 
MOMAX MoreMA.X SAP 

ACMAX ActionMAX 5&P em 
5-MAX 5StarMAX SAP lllil 

:ffi:•WTIIE 
SHO-E Showtime (E) s.u> lllil 
SHO-W Showtime (W) ~ lllil 
SHOTO Showtime 2 SAP lllil 
SHOCS Showtime-Showcase SAP Cll1 
SHOEX Showtime Extreme sAP 

SBYND 5hawtime Eleycnd S.&P 

TMG-E The Movie Channel (E) 5AP lllil 
TMCXE The Movie Channel ma (E) SAP 

FUX FUX 

&1m% 
EN COR Encore (E) SAl" 

STARZ Starz (E)-saP 
STRZW Stan. 0N) SAP 

SEDGE Starz. EdgeSA.P 
SGINE Starz Cinema SAP 

STZC Starz Comsdy 
SBLGK Starz In Black SAP 

SK&FM Starz. Kids & Family SAP 

Mln,..P.lcks 

~ 
EPIX1 EPIX 1 SAP 

EPIX2 EPIX2SAP 
EPIX3 EPIX 3 sAP 

EPXDR EPIX DRIVE-IN ..., 

~-­ENCRW Encore 0N) SAP 

EACTN Encore Action 
ED RAM 
ENFAM 
ELOVE 
ESUSP 
EWSTN 
MPLEX 

Encore Drama 
Encore FarMy 
Encore Love 
Encore~ 
Encore Westerns 
Movie.P!ex 

lllil 
Cii1 
lllil 
Cll1 

Cll1 

Cll1 

lllil 
Cli1 

= 

300 
301 
302 
303 
304 
305 
307 
306 
309 

310 
311 
312 
313 
314 

318 
31Q 
320 
321 
322 
a2a 
327 
328 
333 

340 
350 
351 
352 
353 
354 
355 
356 

360 
361 
382 
292 

341 
343 
345 
347 
346 
344 
342 

= 

Mini--Packs 

GTRG Centric CJjiiJ:IJi 371 
Cl Crime & Investigation C1JB!11368 
ESUSP Encore Suspense 344 
EPIX1 EPIX..., em 360 
EPIX2 EPIX2 5AP t:llJ 381 
EPIX3 EPIX3SAP CEli131T362 
HMG Hallmark Movie Channel Cll1 187 
HDNMV HONe! M<Mes C/iml1 aa3 
INDIE lndiePiex = 378 

LOGO LOGO = 3'13 
MA\fTV MAVTV American Real = 361 
MGM MGM _ = 365 
MPLEX MoviePiex 377 
PLDIA - = 369 

PI XL Pixl lllil 389 
RETRO Ro!r<>Pie> CliliCiiJ 379 
SMG Sony Movie Channel = 386 
SCINE Starz Cinema 353 
UNIHD Universal HD = 366 
VlCTY Velocily = 384 
WFN World Fishing Network 394 - :. BABY Baby1Vsw- 824 DtSHperks GMC gmc 186 
GSN GSN lllil 116 
HLMRK Halhnarl< Channel Cll1 165 There are a lot of benefrts to being a 
HMG Hallmark Movie Channel lllil 197 DISH customer. You get things like 
HUB Hub Cll1 179 month-long free previews, sweepstakes 
OWN OWN: Oprah Wimphrey Netwofk lllil 189 
PI XL PixLSAP Cll1 366 for trips, HDTVs and more, exclusive 
RFDTV RFD-TV lllil 231 free shows, new channels, and tons of 
RURAL Rural TV 232 online content And it's all included with 

your DISH service. 
-SpMts 

MAVTV MAVN American Real HD = 361 
Get all the extras for nothing extra. 

OTDCH Outdoor Channel 396 Visit dishpert<s.com 
SPMAN Sportsman Channel lllil 395 
WFN WOOd Fishing Network 394-

-Spod: 

ESPCL ESPN Classic 143 Need some herp? FSC """ Soccer Channel i:!ll 406 
FUEL FUEL TV 398 
MLBN MLBNetwm-k Cll1 152 6 mydish.C!xntsupport 

dfsh. MLBSZ MLB Network Strike Zone 153 
NFL NFLNetWo<k Cii1 15'4 11 f8cebook.com/dish 
NFLRZ NFLRedZone lllil 155 
NBATV NSATV em 156 g twitter .com/dish 
NHLN NHL Network Cll1 157 ,;;. - -- . ---

USN UrNe<saJ Sports_ 402 @ DISH 101 -Support Channei(ch. 101} 
Plus over 25 RegiOnill Sports Networks 



EXHIBIT 2 



@ 

Multilatino Packages 

122 Di:meyXD 
Z41 N~m~TV 000-ecn Oill:om'yene.llfd .., ... _ 
""""" 60~ Onetlllnl 
&as Hid)ryen&pWI "", .. 
£(17 tarm.IS~ 
11011 CNNen&plftol 
509 ES?NDei)Orttl 
&TD~ 
1511~ 
613 Hlnim 
514 W:Uc:o22 
m GDI'N 
&Hi LaiBieNDVM 
1117 Aztlr::BAml!rl!;a 
6111 OrcelV 
519 Glllhisi6n 

"""'"'"" "' C81V 
622 Dlltuniry Fmil 

"'lfTN 
6:1!4 c.naJS2MX 
625 M~kanll 
62S Multlmadlol 
rn TVE 
5'Z8 WAPAAmlirb 

'""""""' "" ......... 
535 Mbic:olV .,.,_ 
6JII GranCirJe 
1540 DIIPIIi:ull 
641 O.Pellcuii.CIMim 
644 HTVMt.llicl 
64S TH!IIt 
546 MrmSonl.afji'IIJ 

""'""""' ............ 
e51 EWJNenEI;IIIIII 
65:2 UF&milll 
5SJ TBNEnlll:l 
801 GamvillanHD 

td~Sts"~~~ .. <' 

lndiJin: Mllllll.atlrm, Umtll!d BilE, [Xglflll Emrllmy, 

"""'"""' 
IID7J._~_!.l.IG&If...' 1 

~·~ ------·~~ 
ltduda:MultiL.atlno.UmltldBaslc,Digltllf:o)nornv. 
loUII:Chobelnd1he!DikrwrJoiclllnneE 

32 ta:lbiYeiW .. ""'""""' 34 fiOOTSparll 

" ESPN l6 ESI'N2 
37CoiJK:II\S~ 

" 1lC ",._ 
54 TNT 

" TBS 

" "" 02 ... 

" M1V 11& Sprool. 
162 BSCAIIWD ""-504 Llt!tlnwlboiaNitwtlrk _ ....... 
7l:*~to 
m~~te 
rn ROeT~~ 

"'""'"' lX ~ICt 
mt<rrtAa~llb 
1ll ru::~ 
, .. ~tO ,.. ,..,..., 
"' """ "~ """' :=: 
71.S~I'G 
I'M ki'O;IIPO 
~~IIC~If) 

-~ 
n:Ldr.I:~UnftdBIIIIIc.~Eammy • 
0\iWf'Mmld.adciljnlcharWW "'IIUI..alh) 
Mall'lllbk:Chalce. 

lb111J.ihiii.IIHiij lili!i!tM el 
lfi!MA1DIW.."'DIU* 
BJ:IJ,(O~ 
t.'tl l'iAW~I.Jio.:rM 
_. srtu~ 
5 M"'*~ :::.= •m:­
ftl~l'b:"(Wftlb;lj 

A Channel1 On Demand 
~ Great TV -at the touch of a button: 

• ~~~ fh:J1'Io 41-bTA!y o~ 0'.-vt SC.OOO haot.r .. of pro9Tnmmln;i 

• ~..? g1 On Oern:li'IO COI\~cr.t IC P".oallnl:ic n' n.o odQ~o.: c~"'tJU'D 
U!oo ).OW ~~'lOI• tc P'aul)o~ rt.'"Nind_ t-.er-~ Cf'll'lDP',<C\1."' 

Progl'3.'n \•.rthoul.t VCA ¢rOVO pl:.l.~ 

H you have any questions or problems reoardinQ if'StallaDon. service pok:iee. 

or use of your cab~. internet or phone service, call us at , -800-XANITY 

U\ nl!:ne'MY...d .,.,.,fh XFfto.lliY 1\1 

Using On Demand is as easv as 1, 2, 3 •.• 

1 Picl<a 
Category ~ ~' 

Ur.c iii lii!l"' l"!!hl>ghl your eh<WA 

.J.nd~, ~~~ . 

~ ...... ... .. . 

2Malcea 
· Selection 

~(··· r 

-,:_!..· 
-~-.. 

~ --~~~.m~·.o_t11nhl~iri:"~"'Ol :=---:-:-:- :: ~ ::.~.....-;~ .. 

~~~:r~;~::~~:;.~~~-: -
, . .:: '!» tticiose'a~~ ~ :'·~:.:s.- -~ /i.~ 

til}~~rff~"' ~~: ~~:o.,; ;+-~~ 
\~..<> ~@loodl/CI-.H•I<I\'o• l"<~c; 
-w(Mdpoti."'t::@tott,,rt, ,.:. _ __::_ ·.• ·,·,;";.( .. :: 

-- ~ . '--~. 

or please visit our office at 

EUGENE 

2.697 Chodll<. 
Eugono. OR 97<06 

MO<I-Rl 9:00-S::W 

:·· .. _:.:·~ 
a.,.-.. .__.y_. . ..,~.~~-c·~:l ... .....a~o-~ · '*"#...,.~"-.... J· •• _ ... ·M"-~.....-: '(';'.:--,..~·-·---.,_ _- .• .., 
·~, .. ~ ~~ ........ r.Ooi.C:.~......._~ • .-~uo.,.w,.,..Qt1.f•""'::--~ •·• J __ ~;:%,-.... '.!~f-,..-'\.:-"T.·._ ·- ·-~ ~.:._-. 

~~~~ .. ~·~)~J··~·-~~~ --~-~~~: --~~-:i~~f:-~~~~i;{~i~~~~ ~~-:-~-·~- ' ~· 

f1n1 Y 

Channel Lineup 
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1 AM EQIABcz; 

JM /.2_ . 2012 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

Media Business Corporation ("MedlaBiz") utilizes a multi-step process to accurately Identify cable client 
franchise areas and associated ZIP and ZIP+4 Codes. (A ZIP+4 Code Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

Media Biz developed this methodology to address the potential shortcomings in utilizing 5-dlgit ZIP Code data for 
"Effective Competition" petitions. This basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside in one and only one municipality. MedlaBiz uses Place, 
Minor Civil Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
determine municipal boundaries. MedlaBiz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for virtually all deliverable ZIP+4s, to Identify ZIP+4 Codes Within municipal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tela Atlas master street database. 

Media Biz then utilizes Its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home" (DTH) 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZlP+4 Code level. (Where 
Media Biz determines that a ZIP Coda falls entirely Within a franchise area, however;· it Is unnecessary to Identify DTH 
subscribers at the ZIP+4 Code level for that 5-dlglt ZIP Code. in these instances, MediaBiz identifies such 5-dlgit ZIP 
Codes and, accordingly, DTH subscribers are Identified by the 5-dlgltZIP Code only. 

Only ZIP+4 Codes that meet specific criteria are Included In this report. The following criteria must be met: 
• The centroid of the ZIP+4 Code Is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) Is either H -high-rise or S -street 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchise areas. 

Media Biz 

1810 Platte Street Denver CO 80202 (303)271-9960 'vWM'.medlablz.com 



EXHIBIT4 

SBCA ECTR Summary Pages 

ZIP and ZIP+4 Data provided on CD included with the exhibit. 

A hard copy of the ZIP and ZIP+4 data is available upon request. 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: September 5, 2012 

ZIP Codes 

Requested total for Harrisburg, OR 

Data is current through 7/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

239 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



ECTR - Effective Competition Tracking Report sBcA> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: September 5, 2012 

ZIP Codes 

I Requested total for Junction City1 OR 

Data is current through 7/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca.org 

DTH Count 

582 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data. collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is period ically updated to reflect changes 

to zip codes by the. United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202·349·3620 • fax 202·349·3621 



ECTR - Effective Competition Tracking Report sBCA' 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: June 5, 2012 

ZIP Codes 

I Requested total for Lane, OR 

Data is current through 4/30/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca. org 

DTH Count 

19,577 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not Included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 ·Washington, DC 20036 • phone 202-349-3620 ·fax 202-349-3621 



ECTR - Effective Competition Tracking Report Sac A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: September 5, 2012 

ZIP Codes 

I Requested total for Springfield, OR 

Data is current through 7/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
m esteves@ sbca. o rg 

DTH Count 

4816 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 
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American FactFinder- Results -

/ . ... 
~ - .. lJ.S. Census Bureau 

'• 

.\ ~II : [( I C ,\ ~ 

Fact Finder 

H1 OCCUPANCY STATUS 
Universe: Housing units 

,. ,, 
.-. 
1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions. see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California ,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Harrisburg city, Oregon 

Total: 1,318 

Occupied 1,238 

Vacant 80 

:·~: Source: U.S. Census Bureau, 2010 Census. 

Page 1 of2 

http:/ /factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC _1 0... 9/5/2012 



U.S. Census Bureau 

A~tEHICAN 

F,actFinder 
GCT-H2 General Housing Characteristics: 2010 -County-- County Subdivision and Place 

201 0 Census Summary File 1 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see http://www.census.gov/prod/cen201 O/doc/sf1.pdf. 

Geography: Lane County, Oregon 

Geographic area Vacant housing units Total housing 1 . Occupied ~ 
__ unit!~SinQJ!!J]ts'-t--::---:--

~-----+-----------+----T~o~t~a~I --~--------~P~e~~~e~n~t ---- ____ 
I For sale onl~ For rent ·- --{) ane County 156,112 

5,203-1-

1,830 1--
3,373 

145,966 10,146 17.4 30.2 
COUNTY SUBDIVISION AND PLACE 

Badger Mountain CCO 

({j;.'r- Veneta city 

Remainder of Badger Mountain CCO 

CoburgCCD 
(fi. Coburg city -- -

Remainder of Coburg CCD 

934 

415 

519 
Cottage Grove C CO - --- 8,047 

(;i Cottage Grove city 4,154 
--~---1--- ---

4,938 

1,730 

3,208 

894 

398 

496 - - -
7,524 

3,895 

3,629 

-
265 

100 --
165 

40 

17 

23 

523 

259 

264 

-
29.8 

38.0 

24.8 

25.0 

29.4 

21.7 ---
20.1 

22.0 ---
18.2 

----
16.2 

30.0 

7.9 

12.5 

11 .8 

13.0 

22 .6 

31.3 

3,622 207 27.5 -}

_Remainder of_C_o-=tt-ag_e_G--ro_v_e-=c-=c"'o,.. 3,893 

Creswell CCO 3,829 1-- _ 

Creswell city --- 2,023 26.5 

14.0 

20.8 

Remainder of Lowell CCO 

McKenzie River CCO 
---

1,906 

0 

-

1,607 

2,225 

117 

0 --
90 I 

364 I 236 

128 

5,21M. 
3,532 

1,144 

534 

1,665 

877 

788 

308 

33.3 

(X) 
1-

20.0 
1----

11.0 
10.2- t-- -

--
12.5 --
20.4 

18.9 

22.6 

25.7 

9.3 

12.1 

6.2 

15.6 

McKenzie River CCO 

Marcola CCO 
2,225 t---
1,950 

604 10.4 4.5 --
100 16.0 9.0 

Marcola CCD 2,050 t 100 16.0 9.0 
Middle Sluslaw River-Triangle Lake CCD- 1 ,253 299 

Middle Siuslaw River-Triangle Lake ceo --~====--=-, ---_- 1,253 I. ===---:--:-95-=-4~~-~---- 299 
Oakridge ceo _ _ _____________ ·-- 2,230 _ __ ~r- 244 

(f}' Oakridge city 1,605 ~ _ _1.;_:•..;..43;...7_
1 
____ 168 

()} Westfir city 132 114 18 
Remainder of Oakridge CCO ---~------II~ 493 - 435 I- 58 

I 
Pleasant Hill CCO _ -----------·-_-_-_-_-_-_-l:·:::---=2-,2-::2~ 2,115 109-

Springfield city (part) 0 , 0 0 

1 of 3 

10.0 7.4 

10.0 -
14.3 

15.5 

5.6 

13.8 

24.8 

(X) 
-+--

7.4 

29.5 

38 .1 

22.2 

6.9 

22.9 

(X) 

09/05/2012 



- Total housing- r Occupied 
·~ 

Geographic area Vacant housing units 
units housing units 

Total Percent 

For aale only For rent 
Remainder of Pleasant Hill CCO 2,224 2,115 109 24.8 22;9 --- -- -

Upper Siuslaw River CCO 720 652 68 19.1 13.2 
Upper Slustaw River CCD 720 652 68 19.1 13;2 -- - - - -

2 of 3 09/05/2012 



American FactFinder- Results 
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<,· U.S. Census Bureau 

' · 

H1 OCCUPANCY STATUS 
Universe: Housing units 

.~ 

1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California ,Cannecticut,Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Junction City city, Oregon 

Total: 2,323 

Occupied 2,184 

Vacant 139 

-~ Source: U.S. Census Bureau, 2010 Census. 
' 
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American FactFinder- Results 
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""-"~· U.S. Census Bureau ·-. 
.-\.\1 Elt IC\N 

Fact Finder 

H1 OCCUPANCY STATUS 
Universe: Housing units 

?' 

1 

3 
of 
3 

2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http://www.census.gov/prod/cen201 O/pl94-171. pdf 

NOTE: Change to the California,Connecticut.Mississippi,New Hampshire.Virginia, and Washington P. L. 94-171 
Summary Files as delivered. 

Springfield city, Oregon 

Total: 24,809 

Occupied 23,665 

Vacant 1,144 

. Source: U.S. Census Bureau, 2010 Census. 
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EXHIBIT6 



A 8 c 0 E 
2010 Census "'o of DBS Penetration 

Total DBS Occupied Housing In Franchise Area 
1 Community State Subscribers Units Column C I Column D 
2 Harrisburg OR 239 1,238 19.31% 
3 Lane County OR 19,577 38,986 50.22% 
4 Junction City OR 582 2,184 26.65% 
5 Springfield OR 4,816 23,665 20.35% 

18213751.1 



CERTIFICATE OF SERVICE 

I, Deborah D. Williams, do hereby certify on this 26th day of September, 2012 that a true 

and correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, 

postage prepaid to the following: 

Bruce Cleeton 
City Administrator 
City of Harrisburg 
PO Box 378 
Harrisburg, OR 97446 

Len Goodwin 
Director Development & Public Works 
City of Springfield 
225 Fifth Street 
Springfield, OR 97477 

Marlene H. Dortch, Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

DWT 20276986vl 0107080-000049 

Kevin Watson 
City Manager 
City of Junction City 
PO Box 250 
Junction City, OR 97448 

Liane Richardson 
Lane County Administrator 
Lane County 
125 East 8th Avenue 
Eugene, OR 97401 

William Lake, Chief, Media Bureau 
Federal Communications Commission 

Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

:1; P-<tww.h JJ w~ 
Deborah D. Williams 


